
What does your brand say about your business? Do your customers 
know what your company stands for? How do you keep your customers 
engaged if you decide to change your brand?

When Kerridge Commercial Systems needed a new brand that answered 
these questions, Big Leap was on hand to develop a compelling and 
creative brand story designed to strengthen the company’s position as 
international leader in the distributive trades market...

Rebranding.
The Big Leap way.
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Rebrand objectives

•	 Be vibrant and standout 
– with international appeal

•	 Work with sub-brands and 
products

•	 Remain familiar to customer 
base and partners

•	 Communicate credibility, 
dynamism, flexibility, 
innovation, technical 
expertise and partnerships

Gathering insights
A successful, international ERP company with a strong reputation 
for technical expertise, Kerridge Commerical Systems needed a 
new brand to position the company for explosive growth and rapid 
expansion in 2015. They put to tender for a branding partner and 
inspired by our expertise in ‘applied creativity’, appointed Big Leap 
Marketing.

We began, as we do, by gathering insights to understand how 
the executive team, employees, customers, and partners valued 
the existing brand. Our series of telephone interviews and focus 
groups revealed strong company roots (heritage), a growing 
body (expanding core team and new international arms), a 
big heart (customer centricity), and a technically brilliant brain 
(product expertise).

Playing back the research analysis to the executive and marketing 
teams, we quantified the company’s proposition and agreed the six 
principles that would need to shine through in the new brand.
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  We were looking for an agency partner with experience in 
creating brands driven by business visions and values that 
could help strengthen our position as an international leader in 
our target markets. Distinctive magenta now ties our past to our 
future, setting us apart from the competition in the distributive 
trades, whilst our new visual identity and brand language help 
define Kerridge Commerical Systems as the market-leading 
solution provider.

  Rebranding has helped us demonstrate to our employees, 
customers, partners, and prospects that we are investing in our 
future… Big Leap Marketing’s process of research and applied 
creativity means we’ve invested in the right way and our new 
brand story is compelling and engaging for all our target 
audiences.”

Mike Beech, Product Marketing Director

“

Creating concepts
Research complete, we began the new story by making the four cornerstones 
of the company’s heritage the springboard for the future brand. Left brain 
and right brain whirring, we then developed a choice of concepts that:

•	 Represented	the	company’s:	promises,	customers,	assets,	and	values

•	 Built	on	brand	recognition	by	tying	the	company’s	past	to	it’s	future	

•	 Appealed	to	the	predominantly	male	audience	in	the	distributive	trades

•	 Stood	out	against	the	competition	in	the	UK	and	internationally

The winning concept proved the clear choice for the executive team who saw 
their vision realised in the familiarity of the company’s magenta heritage, 
coupled with a new dynamic voice and visual identity.

So we detailed the story to guide the consistent expression of the new brand 
across all marketing and business communications, and created a design 
toolkit with best practice examples of photography and copywriting.

Telling the new story 
Inspired by our Brand Application workshop and equipped with the Brand 
Guidelines, the Kerridge Commerical Systems marketing team is now 
exercising the new brand. Graphic Designer, Adam explains: ‘the guidelines 
provide a thorough framework for our collateral – from the website to 
signage, and case studies to whitepapers, the foundations of the new visual 
brand are strong, consistent, and standout.’

Marketing Executive, Kristina, adds ‘the workshop helped us explore our new 
engaging brand language and how to apply the new style and tone to our 
marketing campaigns going forward.’ 

As brand ambassadors, the marketing team approached the launch with 
excitement, passion, and belief in the new Kerridge Commerical Systems 
brand – energised for the road ahead.

Realising the vision of 
the executive team, 
we began to shape 
the the brand story. 
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To find out how Big 
Leap can help you 
please get in touch

abigleap.co.uk

T +44 (0) 1275 464208

E hello@abigleap.co.uk

 linkedin.com/company/big-leap-marketing-ltd

 @big_leap
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